ELECTRIC VEHICLES – A CONSUMER PERSPECTIVE
A CARDEKHO OMG INITIATIVE

TABLE OF CONTENT
01

Research objective

02

About India EV market

03

EV market overview and forecasts

04

Consumer interest on CarDekho

05

CarDekho OMG – Survey findings

06

Road ahead

RESEARCH OBJECTIVE
CarDekho and OMG joined hands to conduct a survey with the broad objective of understanding the current state of consumer awareness,
interest and apprehensions related to electric vehicles in a consumer’s mind.
The survey was conducted across India of potential 4W vehicle buyers, the same was conducted through a telephonic conversation.
Regards to profiling of the respondents, 40% of the respondent’s own SUV and 29% own a hatchback followed by 25% owning Sedan.
The survey revolved around questions pertaining to consumer awareness, their likelihood, and potential reasons of purchasing a EV in future
and challenges and apprehensions in their mindset.

ABOUT INDIA EV MARKET
With India absorbing damage caused by COVID-19 and a strong green shoot, India surely is on a path of economic revival. This is validated
by recent impressive projections coming from IMF as a growth rate of 11.5% is being pegged for 2021 making India the only major economy
in the world to register a double-digit growth in a pandemic.
Owing to this, and the fact that India is on a path to be self-reliant, India’s Union minister Mr. Nitin Gadkari has recently asked the EV
industry to shift towards indigenous battery technologies while assuring the industry that Government will provide all possible assistance.
This is a clear indication of Government’s intention to push EV industry with self-reliance being at the core.

EV MARKET OVERVIEW AND FORECASTS
The electric vehicle industry is at a very early stage in India
with many policy making decisions coming at a rapid pace
from both – the central and various state governments.
Currently, EV contributes to less than 1% of total vehicles
sold, however, it has the potential to scale up to 5% in few
years. In 2019-20, about 3.8 lakh electric vehicles were sold
in India of which 58% was contributed by low speed E3W
and 40% came from E2W.
As per Avendus estimate, by FY25, share of EV in 4W category will be 2% of overall market size of 4W.
As per recent sales report available in public domain, in
2020, Tata with their EV model Nexon grabbed a massive
63% market share followed by MG eZS with 28.5% market
share.
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CONSUMER INTEREST ON CARDEKHO
With unlock happening in most parts of India, there was a huge
demand across automobile segments, a lot of this was owing to pent
up demand which some analysts said would fizzle out post festive
season. As witnessed in December numbers, the growth trajectory is
in place and the argument of pent-up demand holds invalid.
CarDekho witnessed a similar pattern on its platforms, be it traffic,
consumers showing intent and dropping leads or be it used car sales,
there is an uptick on all categories – 4W or 2W across all segments.
EV follows the same trajectory of surge in traffic as well as consumer
intent.
Some of the top brands in EV category across 2W and 4W on
CarDekho platforms are Tata motors, MG, Hyundai, TVS, Revolt
motors and Hero electric with a continuous increase in consumer
interest and intent.

CARDEKHO OMG – SURVEY FINDINGS
How likely would you be to consider buying an electric car
in the future?

13%
2%

19%

Don’t know/Can’t Say
Very likely

13%

Somewhat likely
Somewhat unlikely

53%

Very Unlikely
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Which of the following brands have launched or are looking
to launch electric cars in India in the next 1-2 years?
Tata motors at 39% tops awareness amongst consumers for having launched an electric vehicle followed by Hyundai. It is interesting to
note that despite not having a car on road, Tesla features at number 3 spot. In fact, Tesla model 3 saw a 7X spike in online users on
CarDekho platforms once it was announced that it may be launched in India in 2021.

21%

26%

Hyundai
Maruti
MG Motors
Tata Motors

11%
39%

Tesla

3%

Which of the following are the main reasons because of which
you may consider buying an electric car in the future?
It is a positive surprise to know people are concerned about environment and the reason they chose EVs is for their contribution in
reducing air pollution versus other reasons as mentioned.

11%

I am excited about the latest technology

11%

I think compared to a conventional car, an electric car
will be more pleasant to drive

3%

It is likely to be better value for money in the long run

6%

It will have lower maintenance cost than a conventional car

1%

It will help to protect and preserve the environment by reducing carbon footprint
It will help to reduce air pollution

68%

0

10

20

30

40

50

60

70

80

04

What are the top challenges associated with buying/owning
an electric car?
EV as a category is at a very nascent stage, there are still many challenges in owning an electric vehicle in India. Component
sourcing, affordability, lack of resale market, drive range, lack of charging infrastructure etc. are current major deterrent for
industry to scaleup.
In lieu of this, respondents were asked as to what the top challenges are which they foresee in owning an EV. Survey
indicated that over 40% of respondents were concerned about frequency of charging their vehicles which may be inconvenient to them considering the fact that there aren’t many charging stations in India. Additionally, EV cars are expensive, high
maintenance cost were some of the other barriers for consumer entry into this segment.

2%

Electric cars won’t offer the same level of performance as conventional cars

16%

There is lack of supporting infrastructure required for electric cars
(charging stations, trained personnel for servicing, etc.)

12%

They are more expensive to purchase

20%

They will be less reliable for longer drives/ inter-city travel than conventional cars

8%

They will have higher maintenance cost

43%

They will require frequent recharging which will be a hassle
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Which of the following do you think will be most useful in
making the decision to buy an EV?
The core objective of this survey was to gauge consumer psyche and understand what sort of information or what services from
automobile OEMs could help ease their decision making. Survey findings reveal that consumers today seek some sort of hand holding
from OEMs to educate them about things such as location of charging stations within their city, information around latest charging
accessories or availability of a fast home charging would help them while they plan to buy their EV.
The kind of information they seek are in a way linked to the challenges they foresee in owning an electric vehicle.
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12%

11%

An extended service warranty assurance

5%

Detailed presentation on the mechanics
of an electric car
Full list of service stations in my city from
the manufacturer

35%

36%

Latest charging accessories for easy and
fast home-charging
Test drives

ROAD AHEAD
1.

With economic recovery well in sight, encouraging forecasts, ever increasing intent of potential EV buyers on CarDekho platforms
and willingness amongst consumers to own an EV, it is clear that EV as a category will continue to grow. However, a lot depends on
how Government policies shape up the future of EV and thereby EV sales picking up steam.

2.

With OEMs such as Tata Motors and Hyundai having good presence in the market, Tesla is not behind in capturing 21% of top of the
mind space without even having a product on road. This shows the aspirational element an EV has in the Indian consumer mindset.

3.

Around 68% respondents chose reduction in air pollution as a primary reason to buy an EV. Consumers today are more concerned
for environment than ever, it is a cue for brands to leverage this thought and position brand communication accordingly

4.

Over 70% respondents have concerns related to charging of EV, be it charging stations around them or latest charging accessories.
Government and OEMs need to address this by investing in building infrastructure and provide latest technology around charging to
consumers, this shall fuel adoption.

5.

Brands, through effective marketing campaigns need to constantly update and educate consumers on category development, be it
progressive Government policies around this sector, ongoing infrastructure development, cost benefit of owning an EV etc., this will
instill confidence among consumers and enable them in decision making.
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